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Abstract 

The purpose of the study is to introduce the video project, Harlem Shake and questions that are 

related to its descriptions, editing, video making and pedagogy. The presentation is divided into 

three parts: planning, realization and evaluation. In the study, the use of videos in an educational 

context is considered. Research Questions are: How was the video project, Harlem Shake created at 

the University of Helsinki? What factors must be taken into consideration regarding music, 

pictures, and marketing? What statistical data can be concluded about the video? What are the 

pedagogical dimensions of the video project? What kinds of information and marketing-related 

factors must be taken into account when making videos? The Research method is a case study 

research where planning, realization and evaluation of a video project are analysed. Stimulated 

recall is used as an actual research method. The results show that a video project requires much 

work, planning, implementation and evaluation. The editor devises personal solutions to artistic and 

other questions. There are innumerable options. The making of the video gives many kinds of 

opportunities and has become one part of teaching. The videos are a part of the culture of children 

and adolescents. 
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1. Introduction 

Making videos has become increasingly important in the lives of pupils and students. 

Scientific research has also increased recently (Cheng-Ting et al., 2011; Florez-Morris et al., 

2010; Henderson et al., 2010; Hilton, 2011; Jarvis et al. 2011; Jensen et al., 2012.) It is easy 

to send videos to YouTube or Vimeo using simple applications and with a few mouse clicks. 

Basically, the whole world is the audience for video output when it is uploaded to the 

network. Countless numbers of different video materials are downloaded from the Internet 

every day. 

Amateurs and enthusiasts also produce for the Internet more and more material that 

earlier was produced only by professionals in certain fields. This concerns the production of 

music, pictures, videos and different teaching materials. It provides meaningful opportunities 

and challenges. We can ask how a viewer can select the essential information 

In principle, every photographer or video user can send videos to the Internet. 

Particularly the ease of sending videos makes it possible that on the Internet there are various 

kinds of video material. The simplest are video clips that have been sent by mobile phone, 

iPad or video camera and loaded to YouTube to be watched. On the other hand, the video 

can be edited and combined with almost unlimited number of photos, videos, clips, and 

music to create an artistic and ambitious video collage. 

The purpose of this article is "to open” the world of the video maker. How does he or 

she design, execute and estimate the output that has been has made? What does the video 

maker think when making different decisions? Often video makers are interested in how their 

objects will be accepted. What objectives and goals a video maker set for the work? What 

kind of information do the outsiders see in the videos that are sent to YouTube? On the other 

hand, what kind of information does the video sender see when he/she creates a new 

account? These are questions that were asked in this video project taught to informant Mikko 

Halonen, who was the leader on this Harlem Shake video project. 

1.1. Memes 

It is the memes that are related to the Harlem Shake video product. The meme study is 

one topic of research. A meme is a concept that spreads via the Internet (Schubert, 2013). 

Further, the word meme was coined by Richard Dawkins in his 1976 book, The Selfish Gene 

as an attempt to explain the way in which cultural information spreads (Dawkins, 1989, 192). 

Internet memes are a subset of this, specific to the culture and environment of the Internet. 

Fads and sensations tend to grow rapidly on the Internet, because instant communication 

facilitates word of mouth transmission. 
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According to Dawkins (1989), both the genes and memes spread despite whether they 

are useful for a person. For instance, the musical memes have been examined by Jan (2007). 

Dawkins (1993) states that "melodies, thoughts, refrains et cetera” can be memes: "When 

giving the name to his invention, he wanted to have the noun which includes the idea of the 

unit of the conveying of the culture, in other words of the unit of the imitating" (p. 210). The 

Internet has further been a source for the creation and propagation of many new memes. 

1.2. Harlem Shake 

Harlem Shake is an Internet phenomenon where in similar videos people dance to the 

rhythm of the Harlem Shake tune by Baauer. The structure of the videos is nearly always 

similar: one person begins dancing and after some time others join to the dance swinging 

indefinitely. Usually, the clothing of the participants is imaginative. Nearly 50,000 different 

Harlem Shake videos had been uploaded to the Internet by the end of February 2013. The 

reason the videos are so popular is their simplicity and brevity, about 40 seconds (Vaarama, 

2013). Frilander (2013) says that the name that is heard in the videos has been borrowed 

from a dancing style that became popular at the beginning of the 1980s (Frilander, 2013). 

According to Wikipedia, the Harlem Shake is technically very easy for fans to 

reproduce, as it consists of a single locked camera shot and one jump cut. Nonetheless, the 

simplicity of the concept allows fans considerable scope in creating their own distinctive 

variant and making their mark, while retaining the basic elements. In its simplest form, a 

video could be made with two people; a more sophisticated version might even involve a 

crowded stadium. Moreover, there is a level playing field for celebrities and fans alike, with 

no guarantee of success for either group.  

There is a strong vein of humour running through each video that is not dependent on 

language, further increasing the potential for it to spread virally (Berkowitz, 2013; Cochrane, 

2013; Constine, 2013; Kosner, 2013). 

Five teenagers from Queensland Australia established this meme, registered on 

YouTube as TheSunny CoastSkate (Allocca, 2013; Muir 2013). As more people replicated 

the original video and uploaded their own versions to YouTube, Harlem Shake rapidly 

became an Internet meme (Allocca, 2013; Lotan, 2013). 

1.3. Harlem Shake at the University of Helsinki 

Making and watching the Harlem Shake videos is a phenomenon in itself. Tens of 

thousands of videos were made in different parts of the world and they gained a large group 
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of spectators fast since the 10 February 2013, even in Finland. A Harlem Shake video was 

also made at the University of Helsinki. 

The Harlem Shake rapture was advertised on facebook. All students, teachers and 

other staff of the university, were invited to the event. Furthermore, they were asked to wear 

clothing in a Harlem Shake style. The Harlem Shake rapture was established as a group on 

facebook. 

Mikko Halonen and his team filmed the Harlem Shake video with about 100 students 

and employees of the University of Helsinki. The shooting location was Minerva Plaza, at 

the Faculty of Behavioural Sciences at the University of Helsinki, Finland. 

2. Research design and purpose of the study 

The purpose of the study is to introduce the video project Harlem Shake and answer 

questions that are related to its description, editing, video making and pedagogy. The 

presentation and the interview are divided into three parts: planning, realization and 

evaluation. The study also considers how videos can be utilized in an educational context. 

2.1. Research questions and research methods 

• How the video project was named Harlem Shake created at the University of 

Helsinki? 

o What does it mean to plan, realize and evaluate a video project? 

o What factors must be taken into account regarding music, movie making, 

and marketing? 

• What statistical data can be concluded about the video? 

• What kinds of information and marketing-related factors must be taken into account 

when making videos? 

The method was a case study research where planning, realization and evaluation of a 

video project are analysed. Stimulated recall is used as an actual research method. This 

research is a case study where the experiences of a leading person in the Internet 

environment are described. Our informant Mikko Halonen is a classroom teacher and works 

as an educational technology coordinator. He has had many kinds of experiences that would 

qualify him to make a video project at the University of Helsinki. In results all direct 

quotations the interviewees of are written in italic fonts. 

Halonen has previously made a video production mainly for the University of 

Helsinki and the Finnish Federation of the Visually Impaired; often they have been short film 

projects or expert interviews. The videos of the University of Helsinki (2013) are available 
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on the Vimeo channel: (https://vimeo.com/hufbs/). Otherwise, the videos have been made as 

a hobby (http://www.youtube.com/user/FinAero). A case study can be chosen as a method 

when a researcher wants to understand a phenomenon deeply and explore its context (see 

Yin, 2009; Merriam, 1998, 2009; Stake, 1995). 

3. Findings 

3.1. Planning 

The person who had the idea for the rapture was Professor Kirsti Lonka. Our 

informant, Mikko Halonen from the Faculty of Education at the University of Helsinki was 

responsible for the practical realization and making of the video According to Halonen, there 

were many challenges: Event planning proceeded rapidly. The event wasn’t planned, but was 

just advertised. It was already known that the Harlem Shake trend was in a way going down 

and that there were a huge number of videos available. At its best, or worst, videos were 

appearing at the rate of 100 copies per day. Information of the event was spread via different 

post lists, facebook and through other social media. At the planning phase, facebook was 

searched for a pre-dancer and the students chose a suitable person among them. The students' 

choices were trusted, Halonen stated. 

3.2. Realization 

The video project was completed on 4 May 2013. There were about 100 students at 

the University of Helsinki, as well as some teachers who participated. In fact, the event went 

as planned and according to the script. When the planning was going on, it was decided what 

kind of shooting angles were wanted. Halonen described the process: There were three 

cameras on the floor and one camera was hanging from the ceiling. The choices of the 

cameras were decided quickly in one meeting while working together for a meeting. The 

students followed Halonen’s instructions as they were given on facebook, and many students 

took various clothing to the Harlem Shake performance. They had all been invited to watch 

the previous videos of Harlem Shake. Halonen thought that, the more colour and life to the 

screen, the better it is. 

The editing itself began soon after filming. They wanted the video to be spread 

around the world as soon as possible. Halonen said that they were already behind in the 

execution. He noted that hundreds of similar videos like Harlem Shake come to YouTube 

every day and it is more and more difficult to differentiate ‘your own story’. 

The researchers discussed the video with Halonen, and with the stimulated recall 

method he shared the following views: It was decided to make the video a little bit different 
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in structure. We had this radio control aeroplane with a GoPro camera, and we filmed the 

approach by air towards the filming location. The aeroplane flies towards the glass wall in 

the Minerva room. At the beginning, a short neutral piece of music (only 7 seconds) played 

that suits Baauer’s music. We wanted to differentiate because the meme too was nearly at the 

end. Therefore, we wanted to make a little bit better video. We also wanted to prove whose 

video it was: it was the whole University’s video, not just our faculty’s. We connected to the 

University Communications office and agreed that if the video would be shown on the 

University channel of the University, all faculties would be invited, and that is what we did. 

It took about ten hours to make the whole video including one planning meeting, 

about one hour, filming about an hour, arranging the cameras about one and half hours, 

editing about five hours, for a total of 10 hours. We aimed to make the video as light as 

possible. 

The video begins when Professor Lonka kind of gave a lecture and the students kind 

of listened. As a special effect, an explosion was made for the video: the logo of the 

University of Helsinki rises, and then smoke and sparks, and finally an explosion. Halonen 

describes the video further: One of the dancers begins to shake, and the others don’t 

immediately join the dance. There are complete visual effects that are connected over the 

video. Part of the reason was also that we wanted to hide our own mistakes; positioning of 

the camera left an empty spot and it was filled. There was an empty spot, but then the logo of 

the University filled the empty spot. I got the idea of the logo, which starts to smoke, and at 

the end explodes. Then it continues in the Harlem Shake video format. The members of the 

audience changed their clothes when they heard the stroke and then join the dance. The pre-

dancer stops when he/she hears the stroke. The audience is dressed as snowmen, penguins, 

pharaohs and other creatures. 

If the upper camera would have been in a different position, the rhythm would have 

been more lively. The sparkling effect was projected on the screens and was seen as a 

pumping movement. So it looked more like a music video. Traditionally, the Harlem Shake 

video has been done with one camera. 

The process contained two challenges: the filming had to be done very quickly in a 

certain place and time and there had to be a certain number of people in the audience. In this 

case, Halonen stated that there were about 100 people, which was suitable. 

Halonen likes challenges and in this video special effects, an explosion, smoke, and 

pumping of the picture in rhythm are exactly the things he wants to learn. It is typical for 

Halonen to develop his skills and challenge himself. 

https://doi.org/10.15405/ejsbs.104
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3.3. Evaluation 

3.3.1. How was the video received? 

The release time of the video was agreed to be at 12.4.2013. A little earlier a short 

teaser had been made of the video and the beginning of the video (was released 10.4.2013) 

had been filmed from an RC aeroplane a bit earlier. Halonen gave the following reasons for 

this procedure: “The meaning of this filming was to separate it from an ‘ordinary’ Harlem 

Shake video. And this was successful. For the first time, Halonen tested a stabilization of an 

aerial video. He will also use it later. According to Halonen and other persons who were 

involved in the event, it was interesting to see how the video was found and viewed on 

YouTube. Halonen says, at the moment the video has been watched 3,258 times on YouTube 

and 3,831 times on Vimeo. 

However, the best way for marketing and spreading the video was facebook. The 

video team had also been considering how to maximize the video audience. At best, the 

original Harlem Shake (original army edition) video has been viewed almost 90 million 

times. By February 15, about 40,000 Harlem Shake videos had been uploaded, totalling 175 

million views. The figures did not reach one million, but our own estimations were correct. If 

we had been the first, the figures would have been hundreds of thousands. Halonen 

speculated, 

One of the main reasons was that the meme was already in the downturn. One reason 

was that we were from Finland. We chose Vimeo because we wanted the quality to be high 

and we managed to avoid the advertisements. Finally, the University of Helsinki wanted the 

video to appear on their YouTube channel, because they thought the video was very well 

done. We got 4,000 viewers. At the beginning, a bit worse videos had many viewers. 

The research also brought out the benefits of social media for sharing various pieces 

of information especially among young students. Making the video taught Halonen many 

things that are related to video making, such as the way to meet personal challenges. 

Technically he learned from the stabilization of the picture, adding the special effects, 

making rhythm and pumping of the video, and filming with several cameras. Naturally, he 

also learned about communications. 

The organization of the event was naturally "exciting", fun and interesting to those 

who participated in it. They received very positive feedback on the event and enjoyed a good 

spirit. Halonen felt that the participants received more than the viewers. He concluded, the 

good thing was that the students and teachers made something together and it clearly gave 

everyone enthusiasm and good feelings. It was a nice event to end the week. 
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3.3.2. Statistical data from views and other factors 

YouTube also gives a means for analysing the videos more exactly. Only the owner of 

the account can see these. Naturally, we were also interested in these results. Viewers in 

YouTube were 3258, like 24, unlike 13. We could see only the Vimeo account, not the 

account that was maintained by the University. 

The statistics on YouTube are much more comprehensive. Halonen noted, I can’t see 

at all statistics of YouTube. YouTube creates statistics of the persons who log into the 

account by Google. You can see which date or time or minute videos are watched. We can 

see furthermore gender distribution, where in the world the viewers are from, age group and 

so on. The statistics are researched carefully when it contains economic information. Our 

video has been most viewed on facebook (968 times), on Twitter (181), blogs and YLE. It is 

easy to share information through facebook. The publication was first announced on 

facebook. We can also see that the video was viewed 3,500 times in Finland, 77 times in the 

USA, 51 times in Sweden and 26 times in Great Britain. The video has been viewed or loaded 

in 56 countries. We got feedback that we were two months late in uplouding the video. 

Communication and advertising concentrated on facebook. Through facebook, the first link 

to the video was shared with the most viewers. 

3.3.3. Video advertising, video and marketing 

Releasing of the video and the advertising, of course, raised the number of viewers. 

Halonen summarized the process, after releasing the video, the number of viewers increased. 

The first ones were likely the participants. The next rush was through the University 

communications. We got email lists, “think wall” and so on. The video wall in Minervatori 

also brought more viewers. When an advertisement was posted on the wall, the number of 

viewers increased. This was a good test for the future. 

Halonen compares YouTube to Vimeo as a publishing channel for this kind of video. 

The advantage of YouTube is the larger audience and the advantages of Vimeo are the 

quality of video and the lack of advertisements. If something is produced on YouTube, there 

is no control over the advertising. He noted, Seventy euros per year is not much to pay for 

the Vimeo service when you are able to control the advertising. 

We discussed the number of viewers and how that could have been considerably 

higher. Halonen analysed the situation as follows, With this video we were late about two 

months, the location of the country is not perfect. It is much more difficult to reach a large 

number of viewers like in the USA. Even if we were on TV in Finland, we wouldn’t get 

hundreds of thousands of spectators. 
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If different societies are interested and link it to their own groups, the number of 

viewers will grow. If there were high quality content of videos, and the video could unite 

different societies, it is possible that the number of viewers would increase. 

4. Discussion 

This article described a video made of the Harlem Shake event in Finland and its 

planning, execution and evaluation. The event and the video taught this kind of short 

dynamic of a spectacle the results show that a video project requires much work, planning, 

implementation and evaluation. The editor makes many personal solutions during the 

process. 

It is interesting to consider what kind of source material is available in the moving 

memes, and generally fresh phenomenon and their understanding. It is natural that any 

considerations, explanations, descriptions and other thoughts are first in the social media, in 

Twitter, on facebook, or in newspapers, television news, videos, etc. This research also 

showed that the scientific research does not easily assess ephemeral phenomena. However, 

the use of information technology, including videos is quite a topical issue among today's 

schoolchildren and students. According to Lonka (2013), in 2010 over 95% of Finnish young 

people used ICT in their spare time, mostly for entertainment. Only 35% used it for learning 

at school. 

Why do people send their own videos to the Internet? There must be many motives; 

for some it is an opportunity to earn or a desire to be present and be seen and probably a way 

to have influence. For someone else it could be a pure entertainment or a fun way to spend 

free time. Some people want to share their thoughts and discuss with friends. In any case, the 

number of videos on the Internet has increased dramatically. 

Many outsiders may think that the Harlem Shake event was crazy; However, the 

feedback face-to-face has mainly been positive. Some of people thought that this kind of 

video was stupid and non-academic especially to appear on the University’s official channel. 

To ask a simple question, what did this video project teach? Halonen says: Doing and 

creating the video developed a feeling of common togetherness. The Harlem Shake video 

also raised the number of viewers on the Vimeo channel. After Harlem Shake, other videos 

were also found on the Faculty’s new Vimeo channel. 

This Harlem Shake video gathered together keen people from several faculties and 

they all had a fun time. The making of the video gives many kinds of opportunities and has 

become one part of teaching. The videos are a part of the culture of children and adolescents 

(see Ruokonen & Ruismäki 2013). The interviewee experiences the making of videos as the 
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factor, which includes fun and educational elements; it also increases the motivation and 

satisfaction of teaching. This is especially important in the Finnish school context in which it 

is important to raise school satisfaction. 
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